Enhance Your Web Store

With Personalized Content
in 3 easy Steps...

Smart

content
the way forward
60%

94% of senior-level executives
believe personalization is important to
reaching customers

60% of marketers
say personalized content is
more effective

g sta
ttin rt

ed

ge

94%

step 1

Understand Your Clients Through Data
When do they place orders?

Who are they?

Personalizing web
store content is all
about providing useful
information.

Dive into data stored in systems like your ERP
and CRM to better understand your clients’
buying behavior.

Where are they?

What have they bought?

Use these insights to create segments,
the foundation of your personalized content strategy.

step 2

Personalize the Right Content
There are plenty of opportunities to personalize your content,
each offering has its own benefits:

email

product pages

ctas

Personalized emails
have 6X higher
transaction rates

35% of Amazon’s
product sales result
from recommendations

Personalized CTAs
resulted in a 42% higher
conversion rate than
generic CTAs

More isn’t always better when it comes to personalized content.
Personalizing 21-40% of content yields
the best results.
Companies that personalized over 80% of content
didn’t meet their objectives as well.

step 3

Analyze, Analyze, Analyze
Once you have implemented your personalized content, keep a close on eye on your analytics for even more
data that can help you improve your smart content.

Which content isn’t performing well?

Marketers see an
average 20% increase
in sales when using
personalized web
experiences

Which content is engaging more users?

Keep fine-tuning your
personalized content and
let the results speak for
themselves

40% of consumers
buy more from retailers
who personalize the
shopping experience
across channels

Leads nurtured with
targeted content
produce a 20%
increase in sales

PERSONALIZE YOUR CONTENT WITH A SANA WEB STORE
Your ERP already holds a lot of client data that can make all this smart content happen. Since Sana’s
integrated e-commerce solution uses your ERP as the starting point, your web store has direct, real-time
access to all of it. Set yourself apart from your competitors and discover how Sana Commerce web stores
can help you personalize your marketing.
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